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El Valor de un Grupo de Interés en una Industriaa traves de América Latina

Access to SAP Experts

Conocer ultimas novedades, eventos,
tendencias, el roadmap de las soluciones,
casos de estudio, al igual que resolver
dudas.
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Common Challenges

Compartir experiencias, retos, y buenas
practicas e innovaciones.

M

Networking

Construir redes de conocimientoy
experiencias

Influence Program

Proponer mejoras, votar por ideas
propuestas globalmente y

adoptarlas por medio del programa de
Influencia de SAP
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Alcance Sugerido

HISPANO AMERICA Lo
¢ Brasil -
¢ México )
¢ Centro América
¢ Caribe .
¢ Colombia : 3
¢ Ecuador
¢ Perd
¢ Chile
¢ Argentina
¢ Uruguay

¢ Espafa
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The Latin Facts (until 2019)
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Latin America recorded
the highest retail
revenue growth and
profitability as
compared to all other
regions in 2018-19 and
the good results came
even while the growth
rate witnessed a fall of
5.3 percentage points
over the previous fiscal
year
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LATIN
AMERICA

Retailers in the region still
have very local operations
though, usually
concentrating on their
home country, operating in
just 2.5 countries on
average and generating
nearly 80 percent of their
revenue from their
domestic markets. Only
Asia Pacific — excluding
China and Japan — had
an albeit slightly lower
level of globalization in
retail operations

Still extremely complex
regulations (tax)

@ Q

*82.5 % of the population
is urban (539,427,335
peoplein 2019)

*The median age
LAC:31.0

US: 40

Europe: 44!

*Young Professionals
need more IT skills and
expertise-> own personal
view

Latin America largest retailers

g oo S i
68 Cencosud Chile 14402 Supermarket 5
73 FEMSAComercio Mexco 13835  Convenlence store 5
9 Falabella Chile 1545 Home Improvement 1
129 Soriana Mexico 7979 Hypermarket 1
1“3 ViaVarejo Braall 7369 Consumer electronlcs 1
15 Coppel Mexco 6738 Department store 8
m  ElPuertode Meico 6253 Department store 1
Liverpool
1 Chedraui Mexico 5984  Hypermarket

2 Lojas Americanas  Brazl 4841 Discount Department Store

2%  Magazineluiza Bzl 4250  Other Speciaty

— B . s

229 Rala Drogasil Braal 4247 Drugstore

Souroe: Daloitto's Gobal Powars of Ratailing 2020 report
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The Global Facts
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Build trust and
customer-for-life
relationships

Personalized
offers, zero-click
ordering

Increasing consumer
consciousness
regarding sustainability
and other corporate
policies
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Personalized in-
store experience
Unified digital
experiences
across online and
in-store

Multitude of
fulfillment options
(eg Buy online,
pick upin store) is
considered a
commodity

Decentralized storage

Flexible deliveries and
returns

Increasing interaction
with consumer
products and
companies, for
example, reconciliation
of coupons,
compliance of
promotions, et cetera

S

Subscription, pay-per-
use, or outcome-
based models

Agility to pivot based
on conditions

Data quality, collection,
and management
(strategic view of

data)

Low-cost competitors,
reduction of market
barriers

Increasing market
share of marketplaces,
such as Amazon,
Alibaba,

Vertical integration
from consumer
products companies
into retail

Er;y | Industries and



SUCCESS STRATEGIES FOR

Customer centricity

Putting the customer at the
center of decisions

Tailored assortment
Pricing
Promotions

Seamless omnichannel
experience
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Serving the
“segment of one”

Meet unique customer
needs

Digital capabilities
Value-added services

Customer preferences

Digital supply chain

Connecting the supply chain
from suppliers to consumers

Faster response
More sustainable operations

New service offerings

LL

Redefined stores

Brand experience center

Redefining the role of stores

Turn them into an asset

New business models

New opportunities

Leveraging deep customer
insights

Drive superior customer value



ROAD MAP AND VISION TO THE

OF RETAILERS

Merchandise
Management

= Focus on grocery with in-
store production and fresh
item procurement

= Publiccloud offering for
Retail and Fashionin ONE
S/AHANA Cloud

= Retail-as-a-function
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Predictive Inventory
Orchestration**

Cloud services to extend
predictive scenarios acrossa
wide variety of use cases

New planning and
optimization solutions by
SAP and partners with
flexible deploymentoption

E2E integration with SAP's
digital core

Emy
I_L?_I_I
&

Omnichannel
Planning and
Fulfillment*

= Order orchestration and
fulfillmentprocesse2e

Product availabilityand
sourcingincluding lastmile
distribution

= Order reconciliation, returns
andreverse logistics

CREEE
ooo
o
=
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Intelligent Store**

Cloud-based apps and
services for pick & pack,
automation through RFID,
clienteling, task
management, analytics,
smartnotification

Pre-defined APIs to integrate
partner solutions and build
consumer-facing apps

*roadmap

**\ision



SAP Roadmap explorer

Road Map Explorer

My Road Maps ‘ X & oiscaimer

Retail x x Q

Legal Disclaimer: The information in this document

not & commitment

ramise, or Legal obiigation to deliver any material, code, or functionaly. This document s provided without

warranty of any k...Read
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Q2 2021 CurRENT 426 Innovations FORE Q3 2021 261 Innovations X K > Q4 2021 347 Innovations FORE Q1 2022 65 Innovations X e Q2 2022 69 Innovations FORE 2022 150 Innovations X e 2023 43 Innovations >
SAP Analytes Cloud 10 +13 Product Vision Product Vision
A Accounts Receivable A Access Monitoring A Absence Management A Access Monitoring A~ Asset Prediction and Optimization A Absence Management A~ Advanced Available to Promise
Ability to consume exposed APIs for Ability to show embedded help or Parallel absence handling Extension of the semantic model Notifications creation with custom CATS: consolidated reporting and Fair-Share
the match payments with invoices. online help for value lists and.. with customer-specific attributes type and priority improved analytics
SAP SI4HANA Cloud 2105 v S4P Enterprise Threa! Datection v SAP SuccessFactors Employee Central S4P Enterprise Threa! Datection SAP Pradictive Asset Insights SAP SIaHANA SAP SUHANA
~ Accounts Payable ~ B2B Integration
Ability to manage correspondence Ability o show the vulnerability u & Message server log integration for eratl Optimizations for time-management Multilevel Supply Creation-Based
score of a system regarding missin... more detailed analysis customizing Confirmation (MSBC) — PAC at...
i ~ — Registration for indirect taxation ~ — Availability of Integration Advisor on
SAP SIHANA Cloud 2105 v AP Enterpise Thiea! Detection v abroad (RITA) AP Enterpise Thiea! Detection AWS GouCloud (US) SAP SIHANA SAP SIHANA
SAP SIHANA Cloud Cloud Integration
A Assortment Planning and Optimizatic
Ability to switch to a hybrid solution HTTP client log integration for more Preconfigured integration with SAP Overview of running employee ing ptimizati
when paying with a credit card detailed analysis A~ Accounts Recelvable Ariba processes for time administrators
e = - — - — Reusable customer code lists in the Location hierarchy improvements in
HANA Cloud 2105 v S4P Enterprise Threa! Datection v S4P Enterprise Threa! Datection message Implementation guideline... SAP SiaHANA demand data foundation
< Full and comprehensive automation - -
of bank statement and dispute-.. Cloud Integration R woitort SAP Gustomer Activity Repository ap.
~
Simplity digital payment initiation Identification of known unpatched I Review and enhancement of the cceas Monitoring
through improved checkout... vulnerabilities ABAP extractor . Benefits s QDT
Transparency about security patch
SAP S/4HANA Cloud 2105 ~ S4P Enterprise Threa! Datection v S4P Enterprise Threa! Datection stae
Make digital payments data Global benefits: enhanced native N . Audit resource management
. . available for analytics mabile reimbursement experience S Enrss Tt O cHor)
A Advanced Compliance Reporting A Accounts Payable A Accounts Payable
SAP S/4HANA Cloud SAP SuccessFactors Employee Cental SAP assurance and compliance software for SAP
SIAHANA
Localization for Hungary Additional features for the Automatic payment checks and Transparency: built-in integration to
management of recurring supplier.. . Advanced Available to Promise identify exceptional or suspicious... A GO SAP Concur solutions in the cloud
SAP SI4HANA Cloud 2105 ~ 4P SlaHANA Cloud v 4P SlaHANA Cloud 4P Enterprise Threa! Datection 7 I S T R D
Ability to choose an alternative ABAP lineage object—level
calculated through alternative. extraction Location hierarchy improvements in
e " ~ Accounts Receivable P demand data foundation
Support for the “compound” type in Support purpose code in the TR SAP Data Inteligence Transparency: built-in integration to
total data validation rules payment process for open-item... SAP SuccessFactors solutions SAP Customer Activity Repository applications bundle
Automatic update of payment cards
SAP SUHANA ~ SAP SIaHANA Cloud v SAP Enterprise Thieat Detection
Ability to perform availability checks Column level lineage A Compensation
. for scheduling agreements without... Ll
Swedish advanced compliance ~ Accounts Receivable ~ Accounts Payable
weclsh adv; i SAP SUHANA SAP Data Inteligenes -
reports enabled with contract... ® gem\/\;ard and recognition — wall of
S AA Clous o Ability to integrate with Boleto Consideration of surcharges for Ability to monitor the progress of all
ario . digital payments ~ Gollaborative Logistics payment plans and view the. SAP SuccessFactors Compensaton
Activation of product allocation
SAP SIaHANA Cloud v considering the material availabilt... SAP SIaHANA Cloud SAP SIaHANA Cloud
Use of standard functions as a data T Insights into shipment execution A Consumer Demand Analytics
source through manual event reporting fr... I
AR SUHANA Clost ~ Ability to make a payment with a Monitor cigital payments centrally SAP Logistcs Business Network Accounts payabla sutomation - I Consideration of cannibalization in
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@ open.hpi.de/courses
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@® The Guardian »

m» :

T SAP Portal Reading List

ES Lesezeichen-Sym... @ Lufthansa

2 weatherchannel &( Google Ubersetzer &% Google Maps &% Core Platform Lau... ES Other Bookmarks

About openHPI Channels ~ Courses Podcast News

@ English~

Login~v

Looking for a new job? — We are hiring!
Cloud Engineer - DevOps Engineer - Rails Developer

Filter courses by: Channel ~ Language v

Startup Talks at HPI

Johannes Reck, André Eggert, Christophe F....
Since June 12, 2019

e

Level ~ Topic ~

HPI CERTIFICATION PROGRAM
for Design Thinking Coaches

HPI Academy: Certification
Program for Design Thinking
Coaches

Morganne Graves, Julian Fuchs, Samuel Tschepe...

Since August 14, 2020

EEe

LEADING DIGITAL
TRANSFORMATION
AND INNOVATION

Welcome to

HPI Academy: Leading Digital
Transformation and
Innovation - Fall 2020

Hasso Plattner Institute for Digital Engineering....

September 3, 2020 - June 30, 2021

P

clean-IT: Towards Sustainable
Digital Technologies

clean-IT Initiative

Since March 31, 2021
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SAP Business Technoleg Plal for Retail
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Technology is changing the gamé GLOBAL
WORKFORCE

by generationin 2020

35%
Millennials
35%

Gen X

_ : — . — Ty » 24%
1~Slistainability. " RN 5 N T Gen 7
- igm 14 tA - b o,
" Consumers demand - F B Boomers
new levels of value o - i |







© Instagram

Best Run

Buy now with 1-Click® BestRun

& airbnb ——
EMOVE FRICTIONI
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CREATE SEAMLESS, PERSONALIZED EXPERIENCES

m.m
(=) p
Scan & Go A"\.

S g

Personalized

ATION 0 PURCHASE

Click &

Collect W\ EW PN ST Allergy
Alert

=

Omni- Channel

Eco-
Friendly
Shopping A
pping App %
-
/ |
o 2

Discount
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Do You Need Innovation?

[0])'] 3

INSIDE THE FAMILY FEUD

WHU 10
BLAME FOR
COLLEGE

COSTS

$6U UIL?
BELIEVE IT

1 |

RETIREMENT GUIDE
REMARRY OR SHACK UP?
DYING WITHOUT A WILL

NOVEMBER 12. 2007 | WWW.FORSES.COM

ONE BILLION
CUSTOMERS—
CAN ANYONE
CATCH THE
CELL PHONE KING?

v

PLUS
11 GADGETS WE LOVE
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processes

> New innovative features

Open for easy
integration

Innovation from
Partners

<&

> Analytics

> Intelligent
Technologies

B

i 1
I I I
I I I
I I I
1 1 I
N I I :
: < Big Screen : * More Apps 1 < Built your own App
I I I
1 < Camera 1 + Weather : < Employee facing
1 1 .
: % Internet : * Shopping : % Customer facing
: % Music : > 4+mio Apps :
1
, ' + Mail : I
< Basiccalls+SMS I I I
1 < Keyboard 1 :
. 1 . 1
Nokia ] iPhone i App Store i XCode
I I I
1 1 I
1 1 M
1 1
1 1
1 1
: % Cloud Option : Enhancements % Native cloud
I I I I I : < Reduced complexity : Additional Solutions development
1 - 1 . < i
I + Easy upgrades I Integration packages Integration layer
1 1 K
N . 1 - < ML+ Al embedded 1 Intelligence packages Database &
< Standard Retail ERP 1 1 Datamanagement
I HE . I
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1

SAP Business Suite
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SAP S/4 HANA

Industry Cloud

SAP Business Technology
Platform
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BUSINESS PROCESS INTELLIGENCE

EXPERIENCE MANAGEMENT

INTELLIGENT SUITE INDUSTRY CLOUD

SUSTAINABILITY MANAGEMENT

TECHNOLOGY

SAP DATA CENTER HYPERSCALER
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BUSINESS
PROCESS

INTELLIGENT SUITE

. SAP Allocation SAP Promotion SAP Integrated
S (Geruaur P LlE S SlEEEs (sl Management Management Demand Planning
APPLICATIONS
SAP Commerce SAP Marketing SAP Customer Data SAP Merchandise SAP Assortment SAP Replenishment
Cloud Cloud Cloud Planning Planning Planning
SAP S/AHANA Retail SO SARA Ty SAP Customer S R SAP Forecasting SAP Supply Chain

fashion and verticd Enterprise

formerchandise mgmt h ivi i
rchandis g T Activity Repository Management

and Replenishment Execution

TECHNOLOGY
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~
BUSINESS
PROCESS
INDUSTRY CLOUD
Profitable
" - SAP Consumer
availabili
APPLICATIONS onamiconder | Mebentsoe  lent
x oreet productivity with Pick, pack
orchestration task mgmt** and ship**
SAP Customer SAP Omnichannel Central Order In-store Retums
Order Sourcing Promotion Pricing management* execution** optimization*
TECHNOLOGY
Process Model Data Model Business Services APls
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BUSINESS
PROCESS

APPLICATIONS

TECHNOLOGY
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Database & Data
Management

BUSINESS TECHNOLOGY PLATFORM

Analytics

Application Development
& Integration

Intelligent
Technologies



Open runtime
Open API
Open environment

Database & Data
Foundational
services

Data storage
Data processing
Data integration
Data orchestration
Information governance

Meta data management

© 2021 SAP SE or an SAP affiliate company. All rights reserved. |

BUSINESS TECHNOLOGY PLATFORM

Analytics

Business Intelligence
Augmented analytics
Predictive analytics
Collaborative planning

Data warehousing

Application Development

Integration
Application extensions
User experience

Business Process
Optimization

Business services

Cloud, on-premise,
hybrid, edge

Intelligent

Anydata store
connectivity

Artificial Intelligence
Machine Learning

IntelligentRobotic Process
Automation

Blockchain



valora

= Convenience on the go
= Cashier-free, 24x7 shopping experience, POS-less

= |Innovative solution architecture based on SAP Business Technology Platform
microservices

= avec

' Innovation
Welcome

Avec X and Avec Box with new
’ convenience store concepts into
the future

A“ React to market trends (decline of \ ‘
media products)
[ 1]

@

For avec box and avec X

.Get In
. Shop
BUSINESS TECHNOLOGY PLATFORM . Pay
Jatabase & Data Analytics Application Intelligent
Management Development & Technologies
Integration

© 2021 SAP SE or an SAP affiliate company. All rights reserved. |



Add Products to the basket through:

or

Scanning of the NFC Tag in
Electronic Shelf Labels

Scanning of the barcode on a price tag

© 2021 SAP SE or an SAP affiliate company. All rights reserved. |

Hold your iPhone near the ESL to add
the item to your shopping cart

Cancel

———
( 18:39 il T -
Shopping Cart
| Total
‘ @ Red Paprika Sles
Chio 1

) scan nre

S—

()
i, Scan Barcode

S—



( 18:40 7

Red Paprika
4001242000700
Chio

Germany

€189

‘ Description:
Potato chips with paprika - flavor

Vegan

© 2021 SAP SE or an SAP affiliate company. All rights reserved.

18:40 7

Ingredients

Potatoes

Sunflower oil

Flavoring

Table salt

Paprika powder

Sugar

Colorant (paprika extract)
Acidifier (citric acid)
Yeast extract

Onion powder

Garlic powder

| Nutrition Information

Red Paprika
4001242000700
Chio

Germany
‘ €1.89

Energy in kJ

Energy kcal

Fat

of which saturated fats

of which monounsaturated fatty acids

of which polyunsaturated fatty acids

Carbohydrates

of which sugar

Protein

Salt

2210.0kJ
530.0 keal

33.09
3.0g
2749
26g
49.09
2.59

0.00g

179

18:40 4

Hot Peperoni

Chio

Chipsfrisch Ungarisch

Funny-frisch

Chipsfrisch Peperoni

Funny-frisch

wll T -

€1.89

€139

€139
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( 18:419 all T -
Shopping Cart
I Tota
Payment Successful
ou estior perience at
k w ' T
—
S —
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qualtrics”

Pop-Up

18:419

Jone

all = - \

& saraha.qualtrics.com

=
How satisfied have you been with our store

experience?

Less than

5 stars

more
detailed

questions

(

Pr—

18:419

Done @ saraha.qualtrics.com

Please give us feedback why your

experience was not perfect?

ol T -

\




Pa—
(' 19:219 \
Shopping Cart
| Total
€1

‘ Red Paprika 1.89 '@I

Chio 1

\ m Scan NFC EII: Scan Barcode }

S —
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qualtrlcs Why did you remo

shoppping cart?

Pop-Up

ol = -

( Done @ saraha.qualtrics.com 4

ve the product from your
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SAP* Analytics Cloud Qualtrics - Overview

Average Store Rating Average Store Rating per day

-
4+
® / :
/251
.
2
Sepl2020  Oct1,2020  Nevi2020  DeclX20  Jan12021  Feh1,2021
Store Ratings
2 0
)
2
14
1
. 3
[ I
1 2 25 3 as 4 45 5
Assonment Ratings Quality and Freshness Ratings App Experience Ratings
2 2
2 n
24 4 17 7 2 15 "
" 1 1
5 6
0 i 2 3 4 5 o i 2 3 4 5 [ i 2 3 4 5
Average influencing facts ratings per day
s
=
4
7 » *
= 25
15 2
_ - - .
o
Aug31,2020 Sepid 2020 Sep28,2020 Octi2,2020 Oct26,2020 Nov®,2020 Now232020 Dec7.2020 Dec21,2020  Jan4 2021 JaniB,2021  Feb1,2021  Feb15,2021
@ Assortment Average New @ Quality and Fresh A New @ App Experis M
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=z SAP Commerce Cloud SAP Customer Data Create
< Platform Order
3

S~

O

o

<

%}

Product Basket CheckOut e
API API API
A

o 4] 4]

|_ .--'. ‘-\.
m !
n- I
by \I oy

Integration Basket
& Microservice
. Consumer
App

A— (]

Android
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v Sync Order to ERP
v’ trigger delivery
v' add transaction to CAR

SAP Intelligent Suite

CustomerO
rder

HOoo

=

S/4HANA

CAR

Convert Basket information into

POS Transaction format
v' customer

v' Line item

v’ Store

See slide notes*
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STRATEGY TECHNOLOGY APPROACH
= Intelligent Enterprise = Business Technology = Design Thinking
= Experience Economy Platform = SAP AppHaus

Success formula for customer innovation
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CUSTOMER
SUCCESS

34



Explore innovation
opportunities.

: Gaindeep understandingof
: needsandopportunitieswith
. consumer, employee, and

* marketresearch.

. Design and create a prototype
. ofthe solution.

Developanddeliverthe tailored

. business and technicalsolution
. forproductive use.

Run the solutionand optimize it

: continuously. Deployacross your
. company.



Thank you.

Scan to connect
with me on LinkedIn

-dE-"‘j

Jens Mansfeld
Solution Specialist Digital Innovation






Nos Interesa tu Valiosa Opinién

https://gtrial2019g2azl1.az1.qualtrics.com/jfe/form/SV_1RHOcsV2WV7PJJO
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Timeline 2021

Today

June 7-10 July 28

SAPPHIRE NOW Omnichannel Promotion
Pricing Service

Ooo000OcistepDOOOCOCOOOOOOOOCC---ooOoooc-|Stepboooo-o-ooooooooooooostepnooooo

June 6-8 June 22 TBD
NRF Chapter2 Sustainability at SAP Customer Round Table -
Evaluation of the
Community

Ey | Industries and
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Graclas - Thank you - Danke
B

Industries and
Customer Advisory THE BEST RUN w
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No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of SAP
SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed by SAP SE and its
distributors contain proprietary software components of other software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or
warranty of any kind, and SAP or its affiliated companies shall not be liable for errors or omissions with respect to the materials.
The only warranties for SAP or SAP affiliate company products and services are those that are set forth in the express warranty
statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional

warranty.

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or
any related presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation,
and SAP SE'’s or its affiliated companies’ strategy and possible future developments, products, and/or platforms, directions, and
functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason
without notice. The information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or
functionality. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, and they
should not be relied upon inmaking purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered
trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. All other product and service names
mentioned are the trademarks of their respective companies.

See ywwy.sap.com/copyright for additional trademark information and notices.
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